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IT’S PERSONAL: 
Sharing Your 

Brand 

with the Media 



3 Parts 

1.IDENTIFY brand messaging 

2. PREP your message 

3. RELAY to media/public 



Your Brand vs Your Organizations Brand 





#CADCAMidYear 

  





3 Parts 

1.IDENTIFY brand messaging 



Awareness 

Self-Confidence & 

Assessment  

 

TIP: Record thoughts 

Regulation 

Self-Management, 

Transforming thoughts & 

feelings  

TIP: Value & 

Accountability 

Social Skills  

Nurturing Relationships  

Empathy 

 

TIP: Conflict Resolution  

Motivation 

Use your emotions to cause 

positive actions 

 

TIP: Boundaries, know where 

you stand  

Emotional Intelligence 



Front and 
Center 









How do YOU 

SEE YOU?  



  

 



  How Others See Us 







3 Parts 

 

2. PREP your message 



 
WORDS VS. 

BODY LANGUAGE 
  



SAY WHAT ? 



GETTING CLEAR  





C

L

E

A

R 
CLUTTER 



WHY  

 
 





3 Parts 

 

3. RELAY to media/public 



 

V + B +5w’s 
  



  

MEASURE 

VALUES  

  

 



  

WHAT DO YOU 

BELIEVE? 

  

 



  

WHY x 5  

  

 





  

WHY x 5  

  

 

  

MEASURE 

VALUES  

  

 

  

WHAT DO YOU 

BELIEVE? 

  

 



MESSAGING   





  

GET ROOTED IN  

WHAT WORKS.  

  

 



SOUND BYTE  

(OR BITE)  

 



PUBLICALLY  

COMMIT  

 



Thank You 

YOU ROCK! 

#NAVIGATEYOURFUTURE 

Let’s Tweet @RaquelEatmon 



 
RaquelEatmon.com 



DIGITAL MAGAZINE FOR ACHIEVING WOMEN 



April 9-10, 2017 
Cleveland, OH 

Sustainability Leadership Conf 
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