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What Are New Media and Social Media?
“Good question. Definitions of many related buzz words differ depending on with whom you're talking. If you find yourself in conversation where these terms are used, you may want to ask for a clarification as to what is meant. In the context of our work here, we hold these working definitions for the following terms:
new media - tools and technologies whose applications are considered new (as in very recent and emerging) for the professional communication and transfer of information and ideas. This is a purposefully broad definition in recognition of the continually changing landscape of the internet.
social media - a sub-set of 'new media' characterized by online interactions and engagement. Social media does not refer to a specific platform or tool, but rather how the tool is used. For example: Twitter is a platform, but it is not necessarily social. A Twitter account that pushes press releases out but does not interact with others is not using the medium socially. [Note that this may still be a proper use of Twitter.]
There are other many terms (web 2.0, gov 2.0, web 3.0, etc.) that are sometimes used interchangeably or that may vary slightly in meaning. We will not try to define these terms, as they are evolving almost as quickly as the technology and instead encourage you to explore their many definitions. Wikipedia is a space where the community continuously contributes and modifies the definitions, and you can see the evolution of term through the revision history of the definition.” 
Source: Web Communications Division. (n.d.). HHS Center for New Media: About. Washington, DC: U.S. Department of Health and Human Services. From http://newmedia.hhs.gov/about/index.html (accessed March 15, 2011).
Who Uses Social Media?
“Eight in ten internet users have looked online for health information. Many e-patients say the internet has had a significant impact on the way they care for themselves or for others.” 
—Pew Internet & American Life Project    http://www.pewinternet.org/topics/Health.aspx 
In its May 2010 survey (http://www.pewinternet.org/Static-Pages/Trend-Data/Internet-Adoption.aspx), the Pew Internet & American Life Project found that 79 percent of U.S. adults were using the Internet, a percentage that is likely to continue increasing. Among adults between the ages of 18 and 29, almost all—fully 95 percent—are current Internet users.
An April 2010 report, Teens and Mobile Phones (http://pewinternet.org/Reports/2010/Teens-and-Mobile-Phones/Summary-of-findings.aspx?r=1), from the Pew Internet & American Life Project, found:

“Cell-phone texting has become the preferred channel of basic communication between teens and their friends, and cell calling is a close second. Some 75% of 12-17 year-olds now own cell phones, up from 45% in 2004. Those phones have become indispensable tools in teen communication patterns. Fully 72% of all teens – or 88% of teen cell phone users — are text-messagers. That is a sharp rise from the 51% of teens who were texters in 2006. More than half of teens (54%) are daily texters.
Among all teens, their frequency of use of texting has now overtaken the frequency of every other common form of interaction with their friends.”

Not quite a year later, in a January 21, 2011, article, an executive with C&R Research stated (http://pmanewsline.com/2011/01/21/teens-prefer-texting-to-email/) that:

“‘Tweens and teens increasingly see e-mail as a means to an end – not an essential mode of communication,’ said Amy Henry, vice president of Youth Services for C&R. ‘They’re more likely to have an e-mail address to give them access to social networking sites like Facebook than to treat it as a home base for communication.’”
Facebook (http://www.facebook.com/press/info.php?statistics) statistics in March 2011 show that: 

· There are more than 500 million active Facebook users.
· In any given day, 50 percent of active users log onto Facebook. 

· The average user has 130 friends.
· In an average month, people spend more than 700 billion minutes on Facebook.
February 2010 estimates for YouTube show that:

· There are about 48.2 million users of YouTube (http://www.numberof.net/number-of-youtube-users/).
· About 797 million videos were posted on YouTube (http://www.numberof.net/number-of-videos-on-youtube/). 
Viral Prevention Communications and Social Media: One Example
It Gets Better Project

http://www.itgetsbetter.org/ 
Responding to a number of students taking their lives after being bullied in school, columnist and author Dan Savage created a YouTube video with his partner Terry to offer a personal way for supporters to inspire hope for lesbian, gay, bisexual, and transgender (LGBT) youth facing harassment.
The project has received submissions from many public figures and groups. Those submitting messages of hope include activists, politicians, and media personalities, including President Barack Obama. Several hundred donated It Gets Better Project videos are on the project’s blog site: http://www.itgetsbetter.org/video/.
Entering “It Gets Better Project” at http://www.youtube.com in February 2011 brings up more than 5,000 possible video links. Each title listing includes the latest count of the number of times it has been viewed on YouTube. Transcripts of many of the It Gets Better videos are included in a book about the project that was published by Dutton in March 2011 and is featured at http://www.itgetsbetter.org.

The It Gets Better Project has no evaluation component and makes no claim about the campaign’s effects. Within months of its inception, however, it has communicated a message of support to a large audience and attracted both widespread media coverage and volunteer citizen participation, at no expense to the government.
Using Social Media for Prevention
HHS Center for New Media

http://newmedia.hhs.gov/index.html
The HHS Center for New Media resides in the Office of the Assistant Secretary for Public Affairs; its mission is to promote and support the strategic implementation of new media across the Department. Site sections include New Media Tools, Standards and Policies, and Resources. The Resources page includes links to the new/social media sites of other Federal departments (e.g., U.S. Department of Defense, Environmental Protection Agency, General Services Administration).
Centers for Disease Control and Prevention (CDC) Social Media Resources
http://www.cdc.gov/socialmedia/
This section of the CDC site contains links to several CDC-hosted social media campaigns on various health topics, links to specific social media tools (e.g., blogs, e-cards, RSS feeds), and links to CDC’s The Health Communicator’s Social Media Toolkit (2010), http://www.cdc.gov/healthcommunication/ToolsTemplates/SocialMediaToolkit_BM.pdf.

The downloadable PDF file of The Health Communicator’s Social Media Toolkit contains numerous hyperlinks to online tools and documents relating to the text. These include links to other Federal information about the use of social media in health communications; links to photo-sharing resources; links to government guidelines for using social media; and links to examples of existing health education, information, and prevention messages and resources residing in social media networks.
Community Anti-Drug Coalitions of America (CADCA) Resources on 
Social Media

CADCA Social Media Digital Primer

http://www.cadca.org./SoMeWiki
The aim of this primer is to help community coalitions use Web-based tools and methods to enhance communication with members, other stakeholders, funders, and the community at-large. This publication is wiki-based; that is, online as opposed to printed. As a living, working document, it will change and grow as tools are used and as new ones become available. Each section includes a range of social media to enhance planning, implementation, and evaluation for local coalitions. 
CADCA Online Social Media Training Resources 
http://www.cadca.org/trainingevents/distancelearning/webinars/previous-webinars
These include the following, to which additional titles may be added in the future:

· Weaving: Communication and Social Media Campaigns
This Webinar looks at how coalitions can integrate social media into their campaigns.  Coalitions featured in this session are Danvers Cares in Danvers, MA, and Portland Prevention in Portland, ME.

· Inches to Miles: Metrics & Measures for Social Media
This workshop offers concepts, models, and tools used to measure and track social media and offer a social media and community framework as a guide.

· Stories Beyond Words: Using Photos and Video
This Webinar focuses on the basics of photo and video sharing, looking at sites such as YouTube, Flickr, and PhotoBucket. The Webinar incorporates ways to use these social media tools to talk about coalition and community prevention efforts.
· Social Networking: Think Local, Listen Global
This session explores three popular social networking sites—Facebook, LinkedIn, and Twitter—and the implications of using global networks. 

· Listening: What's the Buzz?
This was the second of a six-part Webinar series on social media that was conducted by CADCA’s National Coalition Institute.

· Social Media 101: Understanding New Media
Social Media 101 served as a stepping stone into what social media is and how to use different platforms and tools to engage audiences. It is the first in a series of six monthly Webinars on social media for community coalitions.
CADCA Articles Relating to Social Networking in Prevention
http://www.cadca.org/category/coalition-resourcestools/social-networking
Updated periodically, this section of the CADCA Web site has archived articles about social networking, uses of social media in prevention, and risky behavior involving social media, such as the following:

· A New Way to Engage Conference Audiences 

“How do you engage your audience(s), create conversations and share information when you can’t meet face-to-face? Social media make it easier than ever. In fact, a new tool is helping conference planners engage their audience(s) BEFORE in-person sessions.”
· Using Technology to Bridge Research and Practice 

This presentation was offered at NPN’s 23rd Annual Prevention Research Conference in Denver, CO, on September 3, 2010, and focuses on the CADCA National Coalition Institute’s use of new media to develop several Webinar series and a peer-to-peer social network for coalition leaders, members, volunteers, and other stakeholders.

· CADCA Institute Workshops Help Coalitions Navigate Social Networks 

CADCA’s National Coalition Institute presented workshops at CADCA’s 2011 National Leadership Forum to help community-based organizations integrate social media strategies into their efforts to engage community members and foster discussion.

· Social Network Helps Connect Coalitions to Improve Local Strategies 

“CADCA’s social network, Connected Communities, offers coalitions a venue in which they can take advantage of the opportunity to connect, communicate, and collaborate with others in the substance abuse field.”
Additional Resources To Help Use Social Media in Substance Abuse Prevention
AIDS.gov, Using New Media 
http://www.aids.gov/using-new-media/
This section of the cross-agency Federal Web portal of resources, directed at the HIV/AIDS epidemic, has subsections of links to basic information about the use of new/social media, Getting Started resources, and links to new media tools, from blogs to widgets.

Gateway to Health Communications & Social Marketing Practice http://www.cdc.gov/healthcommunication/
This area of CDC’s Web site serves as a miniportal to health communication/social marketing resources that are available through the agency and includes social media resources within that larger context. Links to traditional and social media communications channels and tools are available on the Gateway page.

Social Media at CDC 
http://www.cdc.gov/SocialMedia/
This section of the agency’s Web site showcases its social media campaigns, tools, and opportunities for others to participate in and make use of CDC’s social media resources.

Using Technology To Improve the Public’s Health: 2010 and Beyond http://www.commonhealthaction.org/initiatives_0710.html
This archived Webinar from June 3, 2010, is hosted by CommonHealth ACTION and features presentations by Paul E. McRae, AT&T Regional Vice President, SE Region—Healthcare Client Group; Jay H. Sanders, M.D., President and CEO of the Global Telemedicine Group, Professor of Medicine at Johns Hopkins University School of Medicine; Camille Sealy, M.P.H., M.Ed., Congressional Black Caucus Foundation; and the host organization’s Louis Stokes Urban, Health Policy Fellow Energy and Commerce Committee. Links to presenters’ bios and to resources are available, as is the Webinar content.
Social Media Utilities for Prevention Professionals and Advocates
Connected Communities 
http://connectedcommunities.ning.com/
Managed by staff members at the CADCA National Coalition Institute, Connected Communities is a peer-to-peer network for community anti-drug coalitions. Like other social networking utilities, Connected Communities allows members to post photos, videos, documents, and messages and interact with other participants.

MyPrevention 
http://www.myprevention.org/ 
Sponsored by EMT Associates, Inc., a consulting firm, MyPrevention is a free social network that connects prevention-focused professionals, consultants, and adult students both locally and nationally. MyPrevention members can interact with other participants, read up-to-date prevention news, find out about upcoming events, collaborate on group sites, share resources, maintain personal profile pages, and more, all within a private network.
Selected Sources of Social Media Research
Annenberg School for Communications at the University of Southern California’s Annenberg Program on Online Communities 
http://annenbergonlinecommunities.com/  

This is a graduate school program in social media. The program’s Web site has links to its own social media channels and may be helpful to those in search of scholarly information on this subject. 
Kaiser Family Foundation Report: Generation M2: Media in the Lives of 8- to 
18-Year-Olds
http://www.kff.org/entmedia/8010.cfm
Generation M2: Media in the Lives of 8- to 18-Year-Olds is the third in a series of large-scale, nationally representative surveys by the Foundation about young people’s media use. The report is based on a survey conducted between October 2008 and May 2009 among a nationally representative sample of 2,002 3rd- through 12th-grade students ages 8–18, including a self-selected subsample of 702 respondents who completed 7-day media use diaries that were used to calculate multitasking proportions.”
Pew Internet & American Life Project
http://www.pewinternet.org/
This project, one of seven that make up the Pew Research Center, produces reports about the effect of the Internet on families, communities, work and home, daily life, education, health care, and civic and political life. Several of these reports, available on the project’s Web site, examine the use of social media by teens.
Report to the President and Congress: Designing a Digital Future: Federally Funded Research and Development in Networking and Information Technology http://www.whitehouse.gov/sites/default/files/microsites/ostp/pcast-nitrd-report-2010.pdf 
This December 2010 report was prepared by the Executive Office of the President, President’s Council of Advisors on Science and Technology. From the executive report: “… Networking and Information Technology (NIT) … underpins our national prosperity, health, and security. In 
recent decades, NIT has boosted U.S. labor productivity more than any other set of forces.” The 119-page report covers the administration’s findings on the impact of NIT, recent trends, NIT research challenges, recommendations, and more.

Selected Articles About the Use of Social Media
“Parent Group Uses Facebook”
http://www.cabinet.com/merrimackjournalmerrimacknews/906044-308/parent-group-uses-facebook.html
In Merrimack, NH, members of the Merrimack Parents League use social media to engage with each other and children in their community to monitor youth behavior, support good decisionmaking among youth, and address underage drinking and drug use.

“E-Mail Gets an Instant Makeover” http://www.nytimes.com/2010/12/21/technology/21email.html?_r=1&ref=technology
This December 21, 2010, article in the Technology pages of the New York Times reports that today’s teens prefer texting over email and may see email as an “older” technology they find less appealing than use of text messages and other social media.

“Behavior: Too Much Texting Is Linked to Other Problems” http://www.nytimes.com/2010/11/16/health/research/16behavior.html?_r=1&ref=health
This article from the Research section of the November 9, 2010, edition of the New York Times reports on a study at Case Western University that was presented at the 2010 American Public Health Association annual meeting. The study found that students who spend excessive amounts of time texting or using social media are at heightened risk for several “worrisome behaviors,” including smoking, depression, and alcohol abuse.

“More Than One-Third of Parents Concerned Teens’ Exposure to Media Hinders Parent/Child Communication about Dangers of Drug and Alcohol Use”  http://www.prnewswire.com/news-releases/more-than-one-third-of-parents-concerned-teens-exposure-to-media-hinders-parentchild-communication-about-dangers-of-drug-and-alcohol-use-100328669.html
This August 10, 2010, article for news media reports on a Kaiser Family Foundation study on parental worries about teen use of social media, as summarized by the Partnership for a Drug-Free America (now The Partnership at Drugfree.org). The article includes links to tools for parents. 

“9 Essential Social Media Resources” 
http://www.b2cmarketinginsider.com/social-media/9-essential-social-media-resources-0698
This June 22, 2010, online article is made up of links to many other documents: “Whether you are just beginning to dip your toes into the ‘social media’ waters or are a seasoned professional, there is something for everyone. These resources include everything from how to get started, tips for building a social media community and how to calculate key social media metrics – just to name a few.”

“A Social Media Strategy Checklist” 

http://www.clickz.com/clickz/column/1713141/a-social-media-strategy-checklist
The 10-question checklist in this 2009 business press article on the use of social media in marketing remains useful for any group planning to use these new technologies.

“The Myth of Multitasking” 

http://www.thenewatlantis.com/publications/the-myth-of-multitasking
From the spring 2008 editing of the New Atlantis, this is one of a number of published articles reporting studies that raise questions about the ability of the human brain to focus on more than one task at a time (e.g., texting while doing homework, watching television, and listening to an iPod).
“Facebook Privacy: 10 Settings Every User Needs to Know”

http://mashable.com/2011/02/07/facebook-privacy-guide/
This February 7, 2011, article from the social and digital media, technology, and Web culture Web site, Mashable, notes that Facebook’s many detailed and frequently changing privacy settings can be confusing. Here, Mashable outlines and provides detailed instructions on 10 essential settings to protect the amount of information that is shared with other users, between platforms, and with Facebook itself. This article also may be accessed through SAMHSA’s March 2011 Recovery Month New Media E-Newsletter at http://www.recoverymonth.gov/Press-Room/New-Media-Newsletters.aspx.
“Increasing Outreach, Feedback, and Virtual Communities”
 http://www.samhsa.gov/samhsaNewsletter/Volume_19_Number_1/default.aspx
This article in the January/February 2011 edition of SAMHSA News describes SAMHSA’s “digital engagement” program to increase and improve communications about substance abuse and mental health issues with the behavioral health field, public and nonprofit organizations, the recovery community, and others. The article describes SAMHSA’s presence on four major social media channels—Facebook, Twitter, YouTube, and Flickr. In addition, the SAMHSA blog is the home base for Ask SAMHSA!, which offers an opportunity for the public to ask questions and comment on a new topic each month, with answers provided by experts in the field.

“New Technology Tools: Using Social Media for Alcohol, Drug Abuse, and Violence Prevention” 
http://www.higheredcenter.org/files/prevention_updates/february2011.pdf 

What is known about using social media to target youth with prevention messages about substance abuse and violence is summarized in this brief article from the February 2001 Prevention Update, produced by the U.S. Department of Education’s Higher Education Center for Alcohol, Drug Abuse, and Violence Prevention. The interactive nature of social media is discussed in this article, and a sidebar begins: “No research has been conducted on the use of social media as a tool for alcohol, drug abuse, and violence prevention. However …” Links to a related article and to a Higher Education Center Webinar about using social media are included.
Selected Social Media Channels Relating to Prevention in Behavioral Health in Use by SAMHSA and SAMHSA-Supported Programs
SAMHSA

SAMHSA’s RSS Feed

http://www.samhsa.gov/rss/
“RSS, which stands for "Really Simple Syndication,” is an XML-based format for sharing and distributing Web content, such as news headlines. These are sometimes referred to as “News Feeds”. Using an RSS reader, you can view data feeds from various websites including headlines, summaries, links to full stories, and campaign & program information.”

SAMHSA Blog

http://blog.samhsa.gov/
In addition to brief articles and reports on matters of interest to SAMHSA audiences, the SAMHSA blog (officially titled SAMHSA Dialogue) hosts the interactive Ask SAMHSA feature.

SAMHSA’s Facebook Page
http://www.facebook.com/samhsa#!/samhsa?sk=wall
SAMHSA keeps its Facebook “friends” updated, and other registered Facebook users post comments on SAMHSA’s wall.

SAMHSA Twitter Account

http://twitter.com/samhsagov
SAMHSA tweets deliver brief announcements of interest to SAMHSA’s constituencies, with links to additional information. 

SAMHSA’s YouTube Channel
http://www.youtube.com/user/SAMHSA
Public service announcements, State and Territory underage drinking prevention videos, half-hour training videos, and more can be searched, played, or downloaded from SAMHSA’s channel on YouTube. A subscription option delivers email notices when new videos are posted.

SAMHSA’s Photostream

http://www.flickr.com/photos/samhsa/
Residing on Yahoo!’s popular Flickr photo-sharing Web site, this is SAMHSA’s online library of photo albums from various events and activities.

SAMHSA Homelessness Resource Center

http://www.nrchmi.samhsa.gov/
The Log In feature on the Center’s home page allows users to connect their personal accounts with Facebook, Google, Yahoo!, Twitter, AOL, and OpenID with the Center’s Web site and its content.

(SAMHSA-supported) National Suicide Prevention Lifeline
http://www.suicidepreventionlifeline.org/
In addition to home page links to the Lifeline’s presence on Facebook, MySpace, Twitter, and YouTube, this resource is targeted at people who are contemplating suicide. There are links to the Lifeline pages on Help.com, a social networking utility to connect people who are seeking help and support with experts and others who have similar interests.

SAMHSA Native American Center for Excellence

http://nace.samhsa.gov/
Registered Facebook users can signal their support for the Center by clicking on the thumbs-up Facebook icon on the Center’s home page to show that they “like” NACE.

(SAMHSA-supported) Suicide Prevention Resource Center (SPRC)
http://www.sprc.org/
The “Share” icon on SPRC’s home page opens a menu of more than 300 bookmarking and RSS feed options for delivering Center content to individual email addresses and Web sites. The Center also provides icon links to its Facebook, MySpace, and Twitter pages.

SAMHSA’s Too Smart To Start Underage Drinking Prevention Newsroom Widget

http://www.toosmarttostart.samhsa.gov/newsroom/UseOurWidget.aspx
The Too Smart To Start Underage Drinking Prevention widget is an online application that displays our newsroom content directly on your Web page. You may add it to personalized home pages, blogs, and other sites.

Stop Underage Drinking Quiz Widget

http://www.stopalcoholabuse.gov/quiz/UseOurWidget.aspx
The Quick Quiz section of this Web site supports the Interagency Coordinating Committee on the Prevention of Underage Drinking of which the lead agency is SAMHSA within the U.S. Department of Health and Human Services (HHS). The questions and answers are intended to stimulate discussions about preventing and reducing underage drinking among parents, educators, community-based organizations, and youth.
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