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The Mile-Wide Strategy



Mile-wide tactics and strategies leave people behind:  

Language

Timing

Ability

Context

Misinformation

Relevancy

Trust



“MINORITY” COMMUNITIES

Total population: 7,614,893
• Non-white residents 1,964,642 (25.79%)
• Speak a language other than English 1,561,053 (20.5%)
• Self-identify as LGBTQ+ 395,947 (5.2%)
• Have a disability 967,091 (12.7%)
• Foreign-born Eastern Europeans 82,821 (1.08%)

*Total estimate adjusted for statistical likelihood of 
overlap.Data sourced from OFM 2020 estimates.

*
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RESEARCH 

Qualitative + Participatory Data

● Insight  Interviews

● Roundtable discussions

● Audience focus groups

● Collaborative creative sessions
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PARTNERING WITH  VENDORS

www.countingcoupmedia.com
@countingcoupmedia



CUSTOMIZING CREATIVE MATERIALS 



STATE AGENCY COLLABORATION
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COMMUNITY MEDIA
Organic Social Post/Event
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