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Opening question
What is a positive word that people 
often use to describe you?



DOH and HCA/DBHR
Campaign Updates

Nikki Meline, DOH

Kendra Wilson, HCA



Nikki Meline, Health Educator, Executive Office of Public Affairs & Equity, 
Washington State Department of Health
Kendra Wilson, MPA, Prevention Systems Manager, SUD Prevention and 
MH Promotion Section, Division of Behavioral Health and Recovery

DOH + HCA SUBSTANCE USE 
PREVENTION CAMPAIGNS
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All DOH + HCA Substance Use Prevention Campaigns:
• Spotlight the risks and consequences of using
• Highlight social norms
• Build skills for healthy coping, emotion regulation, and supportive 

relationships
• Meet audiences where they are (online + offline)
• Bring an equity lens and feature diverse representation across 

audiences
• Combine prevention science with creative approaches (working 

with our creative agency GMMB)

OVERVIEW
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• Audience: 12- to 17-year-olds 
• Launched: April 2018; evolution of 

Listen2YourSelfie
• Goal: Prevent and reduce cannabis use; improve 

health equity; protect young people from the risks 
of using

• Informed by:
• Formative research
• Concept testing
• DOH contractors 

• Strategy: Share substance use prevention and 
mental health promotion messaging across 
multiple touchpoints (e.g., campaign website, social 
channels, statewide digital ad buys, etc.) 

You Can Campaign
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You Can – Campaign Strategy 

Reduce rates of use, improve health equity, and protect more youth from the 
risks of cannabis by:

• Acknowledging a more nuanced view 
of why youth use 

• Enhancing the protective factors that 
help youth resist cannabis use 

• Developing authentic communications 
that resonate with diverse audiences

• Collaborating with community 
partners so campaigns benefit from 
subject matter expertise and lived 
experience
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You Can – Key Activities 

• Youth assessment 
• YouCanWA.org

• Choose You
• Mental health page
• Partner resource page 

• You Can social
• Creative asset development 

and promotion
• Promotional items
• Partner engagement
• Partner toolkit 
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You Can – What’s Next

• You Can Campaign Expansion
• Messaging: Focusing on how 

cannabis can impact mental health, 
relationships, and brain 
development

• Content: Assets for Tiktok, Twitch, 
YouTube, Spotify, social media 
platforms and more

• Media buy launching in Oct/Nov
• Deeper collaboration with Priority 

Population, Tailored Media, and 
Regional contractors 



Washington State Department of Health | 11

• Audience: Parents, caregivers, guardians and 
other influential adults 

• Launched:
• Initial: Spring 2017
• Most recent: Spring 2022

• Goal: Prevent youth from using cannabis by 
encouraging conversations about the risks and 
consequences 

• Informed by:
• Formative research
• Concept testing
• Consultation with DOH contractors

Under the Influence…of You Campaign
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Under the Influence…of You – Campaign Strategy 

• Encourage parents, caregivers, 
and trusted adults to talk with 
teens in their lives about the risks 
and consequences of using 
cannabis

• Provide tips and information on 
how to be involved

• Promote the development of 
healthy habits

• Provide resources for those who 
are struggling
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Under the Influence…of You – Key Activities 

• Updated Parents webpage on 
StartTalkingNow.org to include 20 new 
languages for a total of 37

• Developed new campaign assets (e.g., video, 
banner, social, radio, posters, billboards, etc.)  
in multiple languages to increase language 
access and improving equity 

• Conducted state-wide media buy to promote 
campaign and advertised on community-
owned media 

• Advertised at gas stations through TV and 
static advertisement above pump 

• Consulted with Priority Population, Tailored 
Media, and Regional contractors on 
messaging and new assets
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Under the Influence…of You – What’s Next 

• Sharing new campaign materials 
with contractors for use via the 
toolkit

• Shipping printed materials to 
partners who requested them this 
summer

• Continuing collaboration with 
Priority Population, Tailored Media, 
and Regional contractors

• Updates to StartTalkingNow.org
• New social media content for Start 

Talking Now Facebook account
• Possible statewide ad buy in 2023
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• Audience: Adult consumers 
• Launched: June 2018
• Objective: Provide education around the risks, 

rules, and responsibilities that come with retail, 
non-medical cannabis use

• Informed by:
• Formative research online and at retail 

cannabis shops 
• Consultation with ADAI, DBHR, LCB, WTSC, 

and Poison Center

Know This About Cannabis 
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• KnowThisAboutCannabis.org
• Available in English and Spanish 

• Facebook animated ads
• Print advertisements
• Posters
• Partner Toolkit

Know This About Cannabis – Key Activities 
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• Conduct a landscape review to help inform 
consumer education outreach efforts

• Update the creative for the campaign, 
including new campaign assets and a 
revived website 

• Promote the use of cannabis lockboxes to 
consumers across the state

Know This About Cannabis – What’s Next  
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• Audience:
• Pregnant or breast/chestfeeding parents

• Launched: Spring 2018
• Objective: Raise awareness about the health 

and safety risks of using cannabis while 
pregnant, breast/chestfeeding, or caring for a 
child

• Informed by:
• Consultation with WIC and internal 

breastfeeding workgroup
• Materials testing 

Pregnant and Breast/Chestfeeding Parents
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• Developed a 5 Things to Know flyer in seven 
languages 

• Worked with LCB to develop store warning 
signage (like the alcohol warnings) that 
cannabis retailers must display a sign advising 
women to avoid cannabis while pregnant or 
breastfeeding

• Conducted a landscape analysis of state-wide 
programs that serve pregnant and/or 
breast/chestfeeding parents to find 
opportunities to disseminate materials 

Pregnant and Breast/Chestfeeding Parents – Key Activities 
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• Explore and establish partnerships with 
existing services and programs serving 
pregnant and breast/chestfeeding teens

Pregnant and Breast/Chestfeeding Parents – What’s Next 
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• Audience: 12- to 17-year-olds 
• Launched: Fall 2020, evolution of Out of the Picture
• Goal: Prevent underage drinking among youth 
• Informed by:

• Formative research
• Strategy: Leverage digital advertising, print materials, 

website, and organic social media to educate teens 
about the true social norms and risks of underage 
drinking and share actionable tools to prevent them 
from drinking

Focus On Campaign
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Focus On – Campaign Strategy

Reduce rates of underage drinking among 
youth in Washington state by:

• Spotlighting social norms (9 out of 10 
don’t drink)

• Educating about the risks of underage 
drinking

• Promoting healthy coping skills
• Enhancing protective factors that build 

resilience 
• Sharing refusal skills
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Focus On – Key Activities

• Launched digital media buy 
including content developed 
specifically for TikTok

• Developed Lasting Joy video, now 
housed on FocusOnYouWA.org

• Developed 30-day healthy habit 
guides, now housed on 
FocusOnYouWA.org

• Developed cue cards to initiate 
important conversations among 
teens and designed planners to 
track progress
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Focus On – What’s Next

• Developing a series of “Here to Help” videos featuring local experts covering 
topics related to underage drinking

• Expanding the FocusOnYouWA.org website to house new content.
• Launching digital media buy to reach teens through platforms they most often 

frequent including TikTok, Instagram, Snapchat, streaming TV, and more
• Developing 12-month editorial calendar of content for Focus On Facebook 

page and boosting key content like suicide prevention in September
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• Audience: 18- to 24-year-olds 
• Launched: January 2019
• Goal: Prevent underage drinking and marijuana 

use among young adults 
• Informed by:

• Formative research
• College Coalition for Substance Abuse 

Prevention
• Strategy: Statewide digital media buy across 

multiple touchpoints in digital universe

Not A Moment Wasted Campaign HCA + DOH
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Not A Moment Wasted – Campaign Strategy  

Reduce rates of drinking and marijuana use 
among young adults in Washington state 
by:

• Providing coping strategies to manage 
emotions

• Offering refusal skills and healthier 
alternatives to relieve stress, boredom, 
and anxiety

• Outlining the risks of underage alcohol 
and marijuana use
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Not A Moment Wasted – Key Activities

• Launched digital media buy including 
content for Instagram, Snapchat, 
Youtube, Pandora and Spotify, 
Google, and Hulu
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Not A Moment Wasted – What’s Next

• Developing new creative including videos and digital radio to support 
statewide buy in fall 2022 and in 2023

• Conducting landscape review to better understand how young adults are 
using substances, why they are using, and the efficacy of prevention 
messaging
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How You Can Help

• Share Important Dates – Share any upcoming events going on throughout the state or 
any key dates. We would be happy to include help promote or coordinate promotion 
efforts. 

• Visit Campaign Toolkits - Campaign materials are available on the toolkits for use and 
dissemination. 

Campaign Name Link Password 
You Can thesocialpresskit.com/you-can Prevention&Education

Under The Influence…of You thesocialpresskit.com/under-the-influence-of-you InfluentialAdults

Start Talking Now thesocialpresskit.com/start-talking-now StartTheConversation

Know This About Cannabis thesocialpresskit.com/know-this-about-cannabis ConsumerEducation

Focus On thesocialpresskit.com/focus-on FocusOnYou

Not a Moment Wasted thesocialpresskit.com/not-a-moment-wasted HealthyinCollegeWA

https://thesocialpresskit.com/you-can
https://thesocialpresskit.com/under-the-influence-of-you
https://thesocialpresskit.com/start-talking-now
https://thesocialpresskit.com/know-this-about-cannabis
https://thesocialpresskit.com/focus-on
https://thesocialpresskit.com/not-a-moment-wasted
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Tailored Media Campaigns

Take Control

• Contractor: The 
Idea Marketing 

• Audience: 
Hispanic/Latinx 
youth + parents

Culture. Choice. 
Respect.

• Contractor: 
Kauffman & 
Associates

• Audience: 
American 
Indian/Alaskan 
Native youth 

Stand Out

• Contractor: 
Center for 
MultiCultural 
Health

• Audience: 
African/African 
American youth 

Together Our 
Voices

• Contractor: 
APICAT

• Audience: Asian 
American/Native 
Hawaiian/Pacific 
Islander youth 

Gay City*

• Contractor: 
Seattle’s LGBTQ 
Center

• Audience: 
LGBTQ+ youth 
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Reach out to Nikki as early as possible when seeking approval on a media project. 
It’s not always clear when an asset has talent—so please ask.

Be sure to access the campaign toolkits each time you are looking to use statewide 
campaign assets. 

Use assets only on the platform they were intended to be used on (e.g. a Facebook 
post should only be used on Facebook). 

Each of the statewide campaigns is created for a specific audience, so you should 
only plan to use campaign assets to reach that audience.

Please do not modify existing designs or messaging—or create a new design—
without approval to do so. This includes adding your organization’s logo. 

General Guidance for Using Statewide Campaign Assets



Washington State Department of Health | 33

• Most statewide campaign assets intentionally only 
include the campaign logo.

• DOH has built trusted, recognizable campaign brands 
that can stand alone. 

• We do provide some materials with a spot for local 
information and logos. If not, DOH prefers that no 
additional logos (e.g. DOH logo, your organization’s 
logo) are added. 

• If contractors need to add a logo, they must complete 
a media intake form and wait for DOH approval.

• If logos are needed, it’s important that it’s seamless to 
not detract from the message or ad credibility. GMMB 
can assist, if needed.

Logo Guidance
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• Select promotional items or “swag” may be 
approved for purchase if the item or 
message relates to commercial tobacco and 
cannabis use prevention. Consider items that 
promote healthy coping, social connection, 
physical activity, etc. Some examples include:
■ Colored pencils + coloring books
■ Fidget toys
■ Jump ropes

• If you wish to add the You Can logo to 
promotional items, please refer to the You 
Can style guide, which can be found in the 
You Can toolkit. 

Guidance for Promotional Items

https://media.thesocialpresskit.com/wadoh/YouthCampaign2018StyleGuidev10.pdf
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Media Intake Form

https://forms.office.com/Pages/DesignPage.aspx?lang=en-US&origin=OfficeDotCom&route=Start#FormId=F-LQEU4mCkCLoFfcwSfXLVCaxsAgLV1AhZ865jNPo5tUNFhXWVFRRFgxNVY1TUY0UEJGRDM1NjFLWS4u&Preview=%7B%22PreviousTopView%22%3A%22None%22%7D&TopView=Preview


To request this document in another format, call 1-800-525-0127. Deaf or hard of
hearing customers, please call 711 (Washington Relay) or email civil.rights@doh.wa.gov. 



We pause for a quick break!
Please return to the 

meeting at
10:25



SPE Plan Overview
Kasey Kates, HCA 



The State Prevention Enhancement (SPE) 
Policy Consortium - Strategic Plan Update 



Hot Topics:
Alcohol Compliance Assessment Project (CAP) Update



Communications Update
Martha Williams



Meeting wrap-up & 
Round Table 
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